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ABOUT US

Welcome to ByTheDesign.

We use design strategies, not templates.  We’re here to help you make the most of your 
creative potential!

We’re a collective of designers and makers, who believe in the power of working together. 
We’re here to ask questions, be curious, and make things happen!

We believe in the power of collaboration. We know that creativity thrives when you ask 
questions and are curious about your work.

If you’re looking for an effective and efficient way to get started with a building a brand for 
your business we’re here to help!

BRAND DESIGN. BRAND STRATEGY. BRAND EXPERIENCE
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OUR TEAM

Duncan Pape Gabriel Verreynne Nicci Kruger Christiaan Theron Jaimy-Lee Meloyer
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OUR COMPANY

MISSION VISION VALUES
ByTheDesign’s mission is to help 

businesses create something  
completely original. 

We aim to encourage all 
business owners and 

entreperneurs to work towards 
a purpose bigger than 

themselves.

We work together, always 
asking, always curious, 

always honest.

OUR CUSTOMERS

Who we serve:

Where they need help:

Empowering them with:

Our customers allow us to explore and discover new ways of doing, avoid boredom, and will enable us to take risk, 
push boundaries, and be free of an establishment.

We help business owners understand how people’s interaction with their brand will directly affect their business.

They need help building creative energy into their brand in a specific way to achieve their higher purpose with their 
business.

A brand in action.  A brand with a clear direction.  A brand working towards a higher purpose.  A brand where all      
employees understand and believe in the brand’s direction.
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OUR DIFFERENCE

CharismaticInventiveClever

We view the world through many different lenses.  We are driven to understand fundamental 
laws of the universe in order to turn dreams into reality.

WE ARE

OUR BELIEF
DESIGN IS A BEHAVIOUR NOT A DEPARTMENT
Design is an experience that forms a part of a valuable and meaningful ecosystem of behaviour creating a culture that 
gives a brand life. Our people are concrete thinkers; incisive, curious and collaborative by nature.

With our combined broad-range of skills and experience we are able to take on projects of all sizes and complexities.
Our aim is to engage, excite and motivate your audience by taking your idea or brand and adding value through design 
both in print and digital media.

WE CONVERT IDEAS INTO AN EXPERIENCE.

HOW WE DO BUSINESS
We work with our clients to discover their brand’s unique identity and educate them on how to   
cultivate and maintain a vibrant brand which reflects their values, and represents the essence of 
who they are.

We help with brand development strategies and execution, mediums such as reputation 
management, advertising campaigns, print and digital design assets.

Our experience in this industry helps us quickly connect the dots for new businesses to various 
possibilities for effective and consistent results.

“The real voyage of
discovery consists not in seeking new 
landscapes but in having new eyes.”
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OUR SERVICE WHY CHOOSE US?
We create a brand that represents the company and its culture, which may not always be 
apparent to those outside of it, but is something that people who work there 
understand implicitly—even if they don’t realize.

From a place of passion and intuition It’s important to be clear, honest and confident 
in the message you have to tell. This approach requires the courage to fundamentally 
rethink what everyone else does.

Our experience is your catalyst for success. We provide a holistic brand experience that 
focuses on market research, archetypal physical information and creative solutions to 
help you grow your business.

What kind of company do you want to create?
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OUR PHASES
Every project is managed by a senior manager with in-house expertise alongside an experienced 
team of designers, strategists and developers who are often selected specifically for individual 
projects according to their particular strengths.

During the assessment stage we will listen carefully to your brief and discuss how we can meet 
and exceed your expectations; resulting in the best possible outcome.

Phase 1

Your brand is the essence of who you are as an individual, an organisation and as a business. It’s 
important to understand why your brand exists, where it wants to go and how it will do this. We 
will spend time with you, your team, and stakeholders throughout this phase of the process. This 
will help us capture the values, vision, personality and messaging for your brand.

Phase 2

We determine which avenues will best shape your brand’s messaging and do research to deter-
mine the following: Audience, Competition, Differentiators.

Phase 3

During this phase we’ll take all your research, ideas, values and audience to help us create and 
build your brand as your story unfolds. We analyse your business and identify the core messages 
which will shape all of your marketing materials, allowing you to communicate on every platform 
with purpose giving your customers an authentic experience every time!

Phase 4

This is where your brand comes to life visually with a display of visual elements i.e., logo, shapes, 
colours, typography and graphic design to help communicate what your brand stands for. This 
framework for your print and digital output creates a consistent look, feel and tone.
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C L I E N T  S H O W C A S E
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RTgroup

Under new leadership, we formed a partnership and 
shaped RT group’s global image to communicate 
the company’s three values; People, ProActive and 
Preservation.

RT’s leadership aims to render insolvency and liqui-
dation obsolete. A vision that inspired us to build an 
image that reflects their optimistic view on commit-
ment, continuity and change.

RTgroup
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Bio-Therapeutic

Over several months across South Africa, we mould-
ed the Bio-Therapeutic SA brand, facilitating uni-
versities and salons with expertise in new business 
development and internal business processes. We 
set up, designed, and provided all collateral and 
marketing materials to coincide with all training and 
product development.

Bio-Therapeutic is the pioneer for advanced profes-
sional skin-care technology worldwide.

Bio-Therapeutic
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Langaro Lifestyle Centre

Multi-international award-winning day spa. The 
epitome of luxury, created from design & decor to 
aesthetic protocols and staff appearances crafted 
to complete a holistic sensual client experience. 
The space catered to hair, beauty, nails, wellness,         
corporate facilities and European handpicked 
fashion collections for personal shopping 
experiences. 

Langaro
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Terres D’Afrique (TDA)

With a focus on creating opportunities for 
African growers and bringing quality experiences 
and    products to more conscious consumers, we 
designed holistic wellness products and 
experiences together with TERRES D’ AFRIQUE.

All products and experiences gather all senses and 
restore equilibrium via the healing power of nature 
and science. 

To extend the brand experience, we partnered with 
hotel and leisure brands to design and curate 
experiences unique to each destination.

Terres D’Afrique (TDA)
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AFFILIATIONS



Design is a Behaviour, Not a Department.

http://www.instagram.com/bythedesign.btd/
http://www.linkedin.com/company/bythedesign?original_referer=
http://www.bythedesign.com

